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ENGLISH VERSION

Answer in brief (Any Five)

Define channel design.

What are grey markets?

Meaning of channel communication

What is point of consumption merchandising?
Name any two types of channel power.

Explain implementing channel design and discuss channel design comparison
factors.

OR
Explain the concept of marketing channel structure and discuss its key
components.

Discuss resolving channel conflicts through negotiation and achieving
coordination via incentives.

OR
Explain unwanted channels and grey markets and their impact on marketing
channels.

Write Short Notes (Any Two)

Rudiments of channel communication.

Channel information system.

Types of channel power used for motivating members.
Impact of information systems on service delivery.
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